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need to keep up with reality. 
Please enjoy the article on our 
most prized project: Lightsaber. 

Of course, we have more 
yummy stuff for you to feed your 
mind on and draw some inspira-
tion. Talking about inspiration, the 
article about Inspire 2017 gives 
some great “behind the scenes” 
info from some of the key figures 
organizing the conference. Our 
conferences and team building 
events are all about Sharing, 
Caring and Rewarding. The Man-
dalay branch had a team building 
event in Malaga with some great 
bonding and the VJ/IC team in 
Manila had a lot of fun with our 
B2B, HappyLuke.

Many nice memories to think 
about now that summer is about 
to come to an end and we are 
getting closer to fall. How won-
derful the fresh air is here in the 
North now when Winter is com-
ing. For our peeps in Uruguay, 
they are celebrating the fact that 
Spring is on the horizon. I love 
how diversified this company is, 
even the seasons are different!

In a company as big as ours, 
we are of course bound to have 

W
elcome to the second 
issue of JoyReader. The 
response we received 

after the first issue was such a 
boost, thank you! Our plan is for 
JoyReader to come out 3 times 
a year, and the next issue will be 
just in time for Christmas.

Just as with everything else, 
there is a lot of work put into get-
ting your new favourite magazine 
out. And such fun it is! Working 
with JoyReader really gives me 
the chance to get to know this 
amazing company more and 
more, and the deeper down the 
rabbit hole I go, the better it gets!

In this issue, we are focusing on 
laser swords. No wait, not the ac-
tual weapon, we’re talking about 
a project named Lightsaber! VJ/
IC have a lot of creative names 
for our different projects, and 
Lightsaber is my favourite, prob-
ably because I, like many of the 
peeps in the Skövde office and 
elsewhere, am such a Star Wars 
buff. 

One of my favourite memories 
from working with Lightsaber 
was when Charlotta Mide, one of 
the key figures in the project, got 

a lightsaber from her husband 
and colleague Thomas Nimstad. 
He filmed her as she lit up the 
green sword for the first time and 
waved it around the office mak-
ing a “swooch, swooch” sound. 
Nothing says #worldsbestjob like 
your very own lightsaber!

Our mobiles are becoming 
more and more important in 
our lives. I remember my first 
mobile, I bought it when I was 
twenty (is this when I reveal how 
old I really am?), the brand was 
Finnish and it could hold up to 12 
text messages. The game Snake 
was the most advanced piece of 
entertainment on offer, and a call 
cost over €0.60 a minute. I sent 
my first text a few weeks after 
and couldn’t really imagine using 
texts much at all!

Fast forward to now… some 
days I send and receive over 12 
text messages a minute! My 
mailbox is always only arm’s 
length away and a whole world of 
fun is at my fingertips.

We use our phones all the 
time! And if we do that, then of 
course our players do too. Mobile 
has surpassed desktop and we 
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some outliers. We do have some 
enthu- siastic runners in all our 
offices, I think- but none are 
as impressive, or maybe crazy 
(both?) as Jeff in the Malta of-
fice! Read his own words on the 
journey that took him across the 
Sahara Desert.

Now, go get a cup of coffee (or 
tea, hot chocolate, water, soda or 
whatever floats your boat), relax 
in your favourite chair (maybe 
the recently acquired massage 
chair in Malta) and enjoy this 
magazine we have created for 
just you! 

This issue would not have been 
possible without the brilliant 
minds of our word magicians; 
Maxine and Alison. Thank you 
so much ladies! The Force in your 
keyboards is strong.

Nor would it have been as cool 
and pretty without my accom-
plice and co-conspirator Chris 
and his two amazing designers, 
Adam and Becky. 

Got anything to say? Your 
feedback is much appreciated. 
You can reach me on Teams or 
mail. Remember, I’m always here 
for you! 

May the Force be with you! 

Sophie 
SOPHIE NOHLBERG 
Editor-in-Chief 

6

Lightsaber

10

Mandalay 
Releases

12

Inspire 2017

18

Around The 
Group

27

Dream Team

28

Financial 
 Update

30

Dune and 
Dusted

34

Recipe



J
ust like a sequel 
you’ve been waiting 
years to watch, Pro-

ject Lightsaber took countless 
hours and tireless dedication 
to get into place- but that’s not 
the part everyone sees! While 
we’re proud to say that the re-
lease was one of the smooth-
est rollouts we’ve ever had, we 
also think that the behind-the-
scenes work deserves its fair 
share of recognition.

So, let’s start from the begin-
ning! If you’re new to Jackpot-
joy Group, allow us to fill you 
in (spoiler alert: there are no 
spaceships). Lightsaber is the 
codename attached to one of 
the most rigorous and inten-

sive projects we’ve ever un-
dertaken here at VJ/IC side of 
Jackpotjoy Group: the launch 
of a brand-new mobile site!

While both Vera&John and 
InterCasino have been avail-
able on mobile devices for a 
long time, we knew that we 
couldn’t afford to sit on our 
haunches and let the rest of 
the market pass us by. VJ’s 
long-anticipated desktop site 
update, Maldivian Blues, was 
launched in November 2016, 
but a whisper in the Force told 
us that our job was not over 
yet. The keenest minds here 
at VJ/IC knew there was still 
a lot of work to be done, in 
fact, work on Lightsaber had 

already begun as early as 2015 
in a meeting room in Skövde! 

Ask just about anyone and 
they’ll tell you the same thing: 
mobile is the way of the future. 
In some of our key markets, 
mobile use surpasses desktop 
use by more than 50 per cent- 
a statistic we can hardly afford 
to ignore! Although it was pos-
sible to access our casinos via 
mobile web devices, we also 
knew early on that a heavy 
part of our focus would need 
to be on the world of mobile 
gaming.

It was a long process, and  
we like to think each phase 
paid off:

A long time ago in a meeting room far, far away

6 Joy Reader
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Step 1: Research

W
here could we possibly begin with a project this size? 
The answer was simple, we started with our greatest 
resource: our colleagues! With truckloads of talent 

spread across our offices, the first step was to gather as much 
information, input and data as we could.

Aside from involving the relevant stakeholders and mining our 
considerable talent pool for great ideas, we turned our sights to 
the players. After all, weren’t they the ones we’d have to impress 
with our shiny new mobile experience? After a thorough ques-
tionnaire, a few user testing rounds and some good old market 
research, we were able to gain valuable insight into what players 
looked for in a mobile casino.

Our final goal was always to cater for our players’ expectations- 
after all, we were building this for them! 

Step 2: Compilation

A
ll our research had really given us something to 
think about, but all the raw data we’d gathered really 
couldn’t be put to good use without analysing it. This 

phase of the operation saw our intrepid team of product heroes 
start to build the first idea of what the mobile update would 
require, by prioritising functions and creating a sitemap to com-
pare to the existing desktop site. 

Once we’d sorted the great ideas from the really good ones, it 
was easier to get an idea of how to proceed, who would tackle 
what, and what we could expect. 

Step 3: Wireframing

A
s soon as the major stakeholders were in agreement 
as to how to proceed, it was time to start sketching 
the bare bones of the project. While wireframing the 

proposed updates, the team behind this monumental task 
looked at a number of crucial aspects of the site. They decided 
how information would exist and be displayed on each page, 
sketched out the map of global functions, and listed page lay-
outs. 

Since many of our players aren’t what you’d call ‘digital natives’ 
the UX team knew that the focus had to be on making the plat-
form easy to access and understand. An extra challenge was pre-
sented by the size of mobile screens; while desktop clients have 
the opportunity to present a lot of information at once, we had 
to be more selective in designing mobile layouts. Keeping things 
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simple for our users meant giving more priority to their goals: games, 
deposits, and the Vera&John loyalty program. 

The next item under the microscope was page structure itself- 
especially with a greater need for responsive behaviour on mobile 
devices. We looked into the click stats on the various features and 
functions available, and were able to determine what players used 
the most. In keeping with our focus on user goals, the menu was then 
restructured to offer the most prominent information first, making it 
easier for players to access to the features they wanted.

When all that was done, it was time to take the first look at what the 
mobile update might look like. Don’t get us wrong- this raw prototype 
was about as close to the finished project as a sack of flour and a 
carton of eggs is to a cake, but it was a great way to get an early feel 
for the product. 

Step 4: Mock Ups

N
ow it was time for all the great ideas to finally start taking 
shape. If you think of our project as a painting- we’d finished 
the sketching, and we could finally start to see what it would 

all look like. It just needed a few splashes of colour. Magenta and cyan, 
of course, since we were starting with Vera&John. 

We designed, finalised and created prototypes for all the relevant 
pages, as well as features like menus, pop ups and game pages. The 
prototype was a big step- finally there was something concrete that 
the team could show for all their hours of tireless work and dedi-
cation! These prototypes, with their fresh new look, functions and 
graphics, were circulated throughout the company for testing and 
scrutiny. 

Obviously, everything wasn’t perfect the first time around. This 
would be a far shorter magazine if everything was always perfect 
from the start. It would be a far more boring world, too. 

The team made a few changes; there were a few more trips back 
to the drawing board and a few more hectic days, but by the end of it 
all, our finished product was starting to take shape. That meant it was 
time for the next phase…

Step 5: Production

W
ithout a doubt, this phase was by far the longest. Countless 
hours of work, meetings and planning all went into getting 
the platform into fighting-fit shape. If you had to stack up 

every cup of coffee we drank while Lightsaber was being produced, 
we’d probably be able to climb all the way to the moon. 
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Although our tech teams are based across multiple locations and 
time zones, they pulled together and really started to shine. This 
project was without a doubt one of the biggest challenges that they’d 
ever faced, but they were ready to step up their game and take it to 
the next level. Every expectation needed to be planned and executed 
over the cross-functional team setup. It’s easy for everyone to decide 
on changes, plan a big project and expect it to happen- but of course, 
it takes skill to make those plans into realities. That means everything 
from the biggest change to the most minor detail had to be seen to, 
and that’s a massive job! 

Luckily, as you could probably tell from Lightsaber’s remarkably 
smooth release, it’s one the tech organization did well.

Whilst the cogs were turning on the technical side, it was also time 
to revamp the content, and make sure players would easily be able 
to understand the new format and layout we would be rolling out. All 
those little pop ups didn’t just write themselves!

It was a long and challenging road, but the Force was strong with us, 
and soon it was time for our Lightsaber to ignite…

Step 6: Launch and Follow Up

F
inally, in April this year, it was time for our little bird to leave 
the nest. Lightsaber was ready to go… pop the champagne! 
A remarkable achievement of which we can feel under-

standably proud. However, even with champagne flutes in hand and 
pats on the back all around, there was still some work to be done. 

We wouldn’t get anywhere in this industry (or any other!) if we 
didn’t take the time to listen to what our users had to say. While we 
had received feedback before during testing, this really was when the 
team received some of the most crucial insights into the project. 

There were tweaks to be made- in fact there are still tweaks going 
on right now! Even though we’re operating on a brand-new platform, 
we’re constantly working to refine and update our product. It’s an on-
going project, and we’re always on the look-out for the next great idea.

After its launch on Vera&John in April, we followed up with a suc-
cessful rollout to InterCasino in July, and there’s more still to come. 
Project Lightsaber is looking to the future, there’s just no stopping us! 
So, what’s next for our mobile platform? It’s not too difficult to guess. 
Lightsaber’s latest step towards conquering the galaxy came in the 
form of a successful release for Finlandia on 31st August.

The exciting universe of mobile gaming is within our reach, thanks 
to the tireless efforts of our team- and we’re getting ready to conquer 
it, one planet at a time!

This article was written by Maxine 
Brimmer with the help of Sophie 
Nohlberg and Charlotta Mide, and 
we’d like to thank everyone who 
worked on this project. From the 
very beginning, when our former 
college Magnus Åhman got the 
idea, all the way to tech finishing 
the project and everyone pitching 
in to test it and give feedback- this 
wouldn’t have been possible with-
out you! This one of the most ex-
ceptional feats of team work the 
company has ever performed. A 
lot has changed since Lightsaber 
was first conceptualised; some col-
leagues have left and others have 
taken over, but the effort and dedi-
cation shown towards this common 
goal has never flagged. Once again, 
a huge thank you to all!
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News/

T
he Mandalay Me-
dia team continues 
the expansion of its 

bingo brand portfolio, with 
the release of two addition-
al bingo brands - Real Deal 
Bingo and Bringo Bingo - 
bringing the current total to 
twenty-three bingo brands 
and five slots brands being 
managed by the team. The 
launch of these exciting new 

brands was, as always, the 
result of a successful col-
laboration between the 
design team in Norwich, 
UK and the management 
team in Gibraltar

Players are invited to 
scoop “real deal” wins 
at Real Deal Bingo. 

Launched on 22nd 
June, this brand is a 

different concept 
to the rest of the 
brands managed 
by the team - 
players play with 
real money only 
which means 
they do not 

receive any free 
bonus cash 

on sign up, 
and the 

CRM 

plan will not involve any 
bonus cash offers or promo-
tions. From a player perspec-
tive, the cash-only scheme 
means their winnings are 
always real money, which is 
an attractive offer and the 
unique selling point of the 
brand. What’s more, players’ 
winnings are not subject to 
any withdrawal restrictions, 
so they can get their hands 
on their real cash winnings 
at any time. The site’s sleek, 
clean interface reflects this 
new concept, with players’ 
focus being drawn directly 
to the gaming aspect of the 
brand without any promo-
tional “clutter” to detract 
from the clear-cut, “real 
deal” offer.

Bringo Bingo was launched 
on 12th July, and players are 
invited to “come on down” 
to the “brightest bingo 
show on the internet”! A 
real stand-out on this site 
is the visuals. The creative 
team outdid themselves in 
developing a bright, fun and 
appealing aesthetic where 
players can feel right at 
home with the classic and 
familiar game show theme. 
The brand is fronted by the 

Mandalay Releases
Players are invited 
to scoop “real deal” 
wins at Real Deal 
Bingo. 
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site’s “host” Bobby Bingo, 
whose smile got wider and 
teeth got brighter with every 
back-and-forth between the 
design and management 
teams who collaborated to 
create a true amalgama-
tion of every cheesy game 
show host stereotype one 
could imagine. The heavily 
perma-tanned and quiffed 
Bobby Bingo is also flanked 
by his glamourous assistants 
in true game show style. The 
bingo rooms draw their name 
inspiration from game show 
catchphrases, so players can 
enjoy games like “The Prize 

is Right”, “Phone a Friend” 
and “The Brains Trust”. The 
brand’s image and promo-
tions are designed to attract 
players looking for a cheerful, 
fun place to play bingo and 
feel part of a like-minded 
online community.

Bringo Bingo was the first 
brand to be launched on the 
fully responsive site frame-
work, meaning it can be used 
on any device, with mobile 
access being the obvious 
priority, owing to the growing 
trend toward player mobile 
usage. It joins Sing Bingo, 

Fancy Bingo, Slot Crazy and 
Costa Bingo, which have 
already been migrated to 
the new framework to move 
them into the mobile age and 
rejuvenate their image. 

The roll-out of Real Deal 
Bingo and Bringo Bingo was 
a true team effort between 
Norwich and Gibraltar, with 
the design team bringing the 
sites to life and the manage-
ment team testing all ele-
ments of the sites until they 
were ready for launch.

Alison Parker
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I
n April 2017,  
Vera&John and 
InterCasino, de-

scended upon the beautiful 
Sicilian town of Taormina, 
for a fascinating week of 
brainstorming, bonding, 
and of course… inspiration! 
A long-standing tradition 
for #TeamVJ/IC, this year’s 
conference brought together 
several branches of the busi-
ness, including some of our 
colleagues from PlainPart-
ners, HappyLuke and more. 

While we all enjoyed 
fascinating speakers, the 
delicious Italian food, and a 
great dose of teambuilding, 
it’s easy to forget all the 
work that went on behind 
the scenes.

Planning a conference 
attended by 180 colleagues 
from around the world is no 
easy task. Luckily, we had 
a dream team on board to 
make sure everything went 
smoothly!

Lisa Galea- Superstar 
Coordinator!

While most of us only 
started thinking about the 
conference when 
it was time to 
pack our bags 
and find our 
passports, 
Lisa was 
already 
on track 
in October 
2016. Talk 
about planning 
ahead! 

Sicily was already on her 
mind from early on, and a 
site visit to the beautiful 
Atahotel Capotaormina left 
her with just the feeling of 
inspiration she was after.

“As soon as I saw the 
amazing hotel, there was no 
doubt in my mind that this 
was the place for us!”

It was a big decision, and 

there would be more of 
those to come, and plen-
ty of challenges too! From 
collecting travel details and 

personal information for 
the entire confer-

ence, to putting 
together event 

plans- Lisa 
had her 
hands full. 

The scope 
with this 

conference 
was to real-

ly shake things 
up, give all our 

colleagues a boost, and to 
show everyone what Jack-
potjoy Group is all about 
following our merger and 
rebranding. No small task at 
all! Lucky for Lisa, she was 
surrounded by an amazing 
and supportive team.

“I really would like to thank 
everyone who helped me 
out,” Lisa insists- and her 
list of names is a long one! 

Event/

Inspire 2017
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With the help of friendly 
faces like Stephanie, Franc-
esca, Michela, and Denise, 
as well as Emelie, Victoria, 
Tim and Victor (as well as 
so many more!), Lisa was 
able to face every challenge 
the conference threw at her. 

Lisa’s favourite moment at 
the conference was the sight 
of the last bus arriving on 
the first night, bringing with 
it the knowledge that every-
one was safe and sound. 
“Seeing the whole group to-
gether was a very satisfying 
moment,” Lisa said- though 
she also loved our unforget-
table team building experi-
ence on Mt Etna.

Even though it’s only been 
a few months since Inspire 
2017, Lisa is already on the 
lookout for whatever comes 
next. After this conference’s 
resounding success, every-
one wants to know if there’s 
more to come- but Lisa’s lips 
are sealed!

JC & Tommy- the Hosts 
with the Most!

Bringing 180 people to-
gether from around the 
world is tough… and so is 
getting up on stage to talk 
to all of them. Luckily, our 
hosts remained cool, calm 
and collected throughout. 
For JC Villadsen, it was 
surprisingly easy- he was a 
little nervous at first but it 
all faded once he got going. 
“It’s surprising how fast you 
actually forget that there 
are 200 people staring and 
hearing everything you say!” 

he told JoyReader.

That first step on stage 
was a little more difficult for 
Tommy Corbett, but we all 
know he loves a challenge! 
Despite his outgoing na-
ture, it turns out that public 
speaking isn’t Tommy’s 
favourite thing- not that you 
could really tell when he was 
up there. Despite his nerves, 
he saw the conference as an 
opportunity to get outside 
his comfort zone.

For those of you won-
dering whether these two 
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the charge and make sure 
everything fell into place. 
From the outstanding speak-
ers chosen, to goals behind 
the strategic team projects, 

Tim and his team left 
no stone unturned.

“The most 
important thing 
was to try and 
make it inter-
esting!” Tim 

enthused. That’s 
the reason why 

this year, we moved 
away from departmen-

tal presentations and started 
to focus on themes such as 
the customer, our product, 
and innovation.

Even the Inspire logo had a 
story behind it, with various 
elements incorporated to 
signify the start of the journey 
that the company is embark-
ing upon. The shining star 
hanging overhead represent-
ed the goal that we’d collec-
tively be working towards- an 
important overall theme for 
the conference itself.

“We needed to get every-
body together and pointing in 
the same direction,” said Tim, 
adding that the conference 
provided a great opportunity 
to engage with colleagues on 
a personal level. Ultimately, 
Tim felt that the opportunity 
to get to know and trust the 
people around us was one of 

Nothing says, ‘conference 
time’ like a good old-fash-
ioned dance off- and our CFO 
and former CEO definitely 
brought their best moves on 
that unforgettable last 
night.

When we 
asked where 
they’d most 
like to visit 
for the next 
conference, 
our presenters 
were in synch once 
again. If JC and Tommy 
get their way, we’d be jetting 
off to Asia. We hear so many 
great things about it,” JC told 
JoyReader, “so why not go 
there and see what all the fuss 
is about?” 

We’re keeping our fingers 
crossed until then!

Tim Edwards – the Man 
with the Plan

As the weeks leading up 
to the conference zoomed 
by, Tim was ready to lead 

lost any sleep studying their 
scripts… the answer is a re-
sounding ‘No!’ Although they 
prepped their points and knew 
what to expect during each 
segment, Tommy and JC left 
some room for improvisation 
and spur of the moment jokes, 
which definitely allowed them 
to be more relaxed on stage.

Just like the rest of us, both 
JC and Tommy took some 
great memories away from 
the conference- but there 
were definitely a few brilliant 
stand outs. For Tommy, it was 
none other than Ian Robson’s 
energetic sales pitch for the 
‘Naked Guy’ game design. 
“His enthusiasm for the con-
cept totally sold it,” Tommy 
said, “Ian could probably sell 
me my own grandparents!”

As for JC, there were loads 
of great moments, such as 
Johan Ernst Nilson’s presenta-
tion and the chance to spend 
quality time with colleagues. 
But he just couldn’t forget the 
dance off between Hans Nas-
holm and Johan Königslehner! 

“Nothing 
says 

‘conference 
time’ like a good 

old fashioned 
dance off ”
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er teams from various sectors 
of the company. In Dan’s eyes, 
our ability to work as a team 
provided some of the most 
rewarding moments of the 
conference- whether through 
group projects, or even an act 
as simple as jumping in the 
air together for our company 
photo.

At its core, this is the mes-
sage that Dan hopes 

Inspire 2017 can pass 
on- whether you’ve 
been with the 
company for years 
or just a couple of 

months. The collab-
orative, communica-

tive spirit of the confer-
ence is an important reminder 
to all of us.

“Communication is one of 
the most important factors in 
the success of a multilingual, 
multicultural, and geographi-
cally dispersed company,” Dan 
reminds us- and that’s precisely 
why it’s so important to meet.

Plans for our next conference 
may already be afoot, but we’re 
not giving away anything just 
yet. It will certainly be difficult 
to top the experience in Taormi-
na, and whatever adventures 
await us in the year ahead, we 
know that we’re facing them in 
good company. After all, we’re 
a pretty inspirational bunch. 

Dan Andersson – Chief

With the Inspire conference 
falling squarely within his 
tenure as CEO, Dan was keen 
to see that everything went off 
without a hitch. Luckily, he had 
the right team for the job.

For Dan, the goals of the 
conference were clear: it was 
an important time to unite a 
company that’s spread 
far and wide across 
the globe. The con-
ference provided 
us with the ability 
to bring different 
cultures together 
and get to know each 
other.

“It’s also the perfect moment 
to remind everyone of our val-
ues, vision and mission!” Dan is 
quick to remind us.

The collaborative spirit of 
Inspire 2017 was reflected 
through the different strategic 
projects which brought togeth-

the most important goals for 
the conference. 

It’s certainly a message that 
Tim would like to pass on, 
particularly to our colleagues 
who’ve only just joined the 
company. “Make an effort, pick 
up the phone, introduce your-
self,” Tim said, pointing out that 
many times, conflict only arises 
because of bad communica-
tion.

If group work such as the 
game presentations and 
strategic project proved any-
thing to Tim, it is the level of 
creativity and talent that exists 
throughout the company- and 
it shouldn’t stop there! The 
conference aimed at creating 
an environment where great 
ideas could be presented by an-
yone within the company. Even 
though Inspire 2017 is over, Tim 
is still listening.

“If you’ve got a good idea, 
share it!” 

After 
all, we’re 
a pretty 

inspirational 
bunch.

Maxine Brimmer
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Around The Group/

T
he Norwich and 
Gibraltar offices of 
Mandalay Media de-

scended upon the Spanish port 
city of Málaga for our annual 
summer event in June. The rare 
opportunity for our two offices 
to come together and socialise 
was keenly taken up upon street 
terraces as we took a gastro-
nomical tour of this sunny mari-
time city. Nothing brings people 
together like a delicous meal.

Spanish tapas were the order 
of the day, with the group 
participating in an at-times 
adventurous degustation of the 
traditional dishes Málaga has to 
offer. Boquerones fritos (fried an-
chovies), mojama (filleted salt-
cured tuna), pulpo frito (fried 
squid), gambas cocidas (cooked 
prawns) and croquetas de rabo 
de toro (ox-tail croquettes) all 
made an appearance, with 
generous servings of potato 
chips catering to the more con-
servative of palates. Following 
Spanish tradition, these deli-
cious morsels were paired with 
refreshing local cerveza and tinto 

de verano.

The Costa del Sol delivered on 
its name, with blazing sunshine 
causing the Norwich contingent 
to bask in the benefits of Vita-
min D and the Gibraltarian party 
to duck for the shade. Not that 
we’d ever let a little thing like 
that get in the way of our team 
building experience - we were 
all in it together! In all, we visited 
some five tapas bars, taverns 
and restaurants which provided 
ample opportunity for us to mix, 
mingle, bond as a team and 
enjoy one others’ company.

Of course, a stay on the Costa 
del Sol is not complete without 
an aquatic activity and we were 
happy to oblige, donning our 
swimwear and taking an invig-
orating dip in the hotel’s swim-
ming pool and spa facilities.

As the sun set, we made 
our way to the bustling Port of 
Málaga to continue our gas-
tronomical appreciation of the 
city. Those who had not dared 
earlier to try their Spanish lan-

guage skills now ordered food 
and refreshments with aplomb. 
With some eight nationalities 
represented between the two 
offices (though with some 
greatly missed absences on 
this occasion), the addition of 
a language challenge was just 
another day at the office for 
many! Well used to our multilin-
gual work environment, we rose 
to the occasion.

The day was rounded off by a 
long evening stroll (at a warm 
27°C!) through the cosmopoli-
tan streets of Málaga city centre 
back toward our hotel, taking 
in the architectural beauty, 
contemporary art and bustling 
pedestrian streets of the city.

The event was pronounced 
a great success by all involved, 
and we returned to our respec-
tive offices feeling closer to 
our far-flung colleagues and 
reenergised as we move into 
the second half of the year. Until 
Christmas!

The rare opportunity for our two offices to come together

Mandalay  
Summer Event

Alison Parker
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Malta  
Summer Event

Around The Group/

Y
es, fittingly for the 
Malta team, we set 
sail upon the beau-

tiful waves of the Mediterra-
nean to enjoy a little sun, fun, 
and bonding at our summer 
event.

There really is no better 
way to spend a hot day 
in Malta than a boat trip 
around our lovely little archi-
pelago. What better way to 
inspire some sharing, caring, 
and rewarding than with a 
refreshing sea breeze and 
some good company? That’s 
probably why the summer 
boat event has become 
something of an annual tra-
dition for a tip top team!

Just before 
9:00 am on a 
Saturday morn-
ing, we joined the crowds of 
sun-seekers crowded around 
the quay at the Sliema Fer-
ries to board our vessel for 
the day. Our catamaran was 
called the Tip Top One- a 
fitting name for such a tip 
top trip!

Once the last few strag-
glers (you know who you 
are!) got aboard the boat, we 
set sail at last. Slathered in 
sunblock and lounging on the 
deck, we breezed past the 
historic Valletta city walls, 
and out of the harbour into 
open water to enjoy a beau-

All aboard for an 
adventure on the 
high seas!



Joy Reader 21

tiful trip along the Maltese 
coastline. Our destination 
was Comino, the third largest 
island in the archipelago and 
a favourite destination for 
locals and tourists alike.

A day long boat-cruise re-
ally does provide the perfect 
opportunity to get in touch 
with those colleagues you 
rarely find time to connect 
with. Sharing a close space 
aboard the waves for a day is 
an unbeatable way to bond!

Even with the sea breeze to 
keep us cool, the local heat-
wave made everyone eager 
to take a dip in the sparkling 
blue sea. As soon as we 
arrived in the picturesque 

Santa Marija bay, half the of-
fice went overboard at once! 
Some splashed around, some 
went snorkelling, and some 
just took a brief dip.

When lunch rolled around, 
we were treated to a massive 
buffet full of delicious food 
and treats prepared just for 
us, along with some refresh-
ing drinks to keep us well 
hydrated in the searing sun.

As if the sun, sand and 
sea weren’t enough to keep 
us busy, we had some more 
amazing entertainment in 
store. While we enjoyed our 
day on the waves, we were 
serenaded by two guitar-
ists, and it wasn’t long until Maxine Brimmer

some singing and dancing 
broke out! For the thrill-seek-
ers in the company, there 
were speed boats waiting to 
take us on a joy ride around 
Comino and even into the 
beautiful caves along its 
shores. 

Before we knew it, it was 
already time to go home. 
We could have stayed there 
hours longer, but the long, 
relaxing ride back towards 
Sliema was the perfect way 
to chill out after such a fun-
filled day. Happy, tanned, 
and ready to face the rest of 
the summer as a team, it was 
finally time to go home. 

“We  
breezed past 
the historic 
Valletta city 

walls”
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Embracing  
The Waves

Around The Group/

A 
lot’s been build-
ing up to this. The 
Manila teams 

recently paid a visit to one of 
the Philippines’ hottest new 
destinations, Baler, Aurora. 
HappyLuke is a white label 
of the Jackpotjoy Group, so 
we invited the Manila Sil-
verspin team to join us and 
they just couldn’t say no. In 
fact, our eager colleagues 
had all their swimming gear 
and relaxation essentials 
ready days before the actual 
trip. No amount of packing 
could’ve prepared us for the 
new friends, great experi-
ences, and bonding we’d 
encounter in the pristine 
province of Baler.

Travel junkies across the 
web have been talking about 
Baler for quite some time. 
Being internet-savvy our-
selves, this up-and-coming 
vacation destination was on 
our radar! That’s why even a 
dreadful 4:00 am call-time 
for an almost 8-hour bus 
ride didn’t deter our flip-
flop-wearing troopers, eager 
to get out of the busy city for 
a team building adventure.

The almost 8-hour ordeal 
quickly washed away upon 
setting foot in Costa Pacifi-
ca, the hotel resort hosting 
the teams. A blinding glare 
of sunlight greeted us as we 
stepped out of the relative 

HappyLuke takes on 
the food, the sun, 
and the waves of 
Baler!
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and new friends were being 
made over the course of the 
afternoon. 

However, we hadn’t come 
all this way just to have 
lunch and make a little small 
talk. Once everyone had 
forgotten their travel wea-
riness, it was high time for 
some team building activi-
ties to start!

We were having such a 
great time mingling with our 
friends and colleagues that 
we’d almost forgotten the 
activities! Luckily, we were 
ready to spring into action, 
an immediate cry of “Let’s 
do this!” rose up from the 
group. And just like that, we 
were ready for anything. 

Lots were drawn and 

dimness of the bus. Much 
like a grand unveiling, our 
eyesight slowly returned and 
we were greeted with the 
beautiful view of the waves 
crashing against the beach. 
The sound of the waves 
carried the cool sea breeze 
straight to Costa Pacifica’s 
lobby, it was one welcome 
experience to be re-
membered!

Lunch was served without 
delay, consisting of Filipino 
favorites that were thor-
oughly enjoyed by everyone. 
The bagnet particularly 
stood out! The mouth-wa-
tering texture and fat that 
melted on contact with one’s 
lips made the dining experi-

ence oh so scrumptious. 
But what’s a delicious 
lunch without some-
thing to wash it down?

Our organizers 
obviously didn’t 
miss this beat, and 
we enjoyed a few 
refreshing drinks 
on the veranda 
overlooking 
Baler’s pris-
tine beach. 
Glasses were 
emptied 
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become one with the waves. 
Unfortunately, surfing requires 
a different set of skills from 
gaming- so, everyone had fun 
watching each other fall off 
their boards instead! All in the 
name of supportive teamwork, 
of course.

Hearty laughs were still 
being shared after the lessons, 
and it being our last night, we 
decided to have one last hoo-
rah by venturing out together 
as a group to a great local bar! 
The bands that played were 
good, but they didn’t play all 
night, so we decided to be 
resourceful by using our in-
house talents. When the call 
was made, there was no one 
who refused to go on stage! 
We were surprised at how 
many of us could sing and play 

everyone was sorted into 
groups- each team competed 
for the imaginary title of ‘Best 
Team’ by going through a 
gauntlet of challenges. Though 
they may have left us scratch-
ing our heads and catching our 
breath, they were definitely 
fun!

The next morning, survivors 
of the activities (and the drinks 
that followed), were treated 
to an awe-inspiring tour of 
the surrounding beaches and 
waterfalls. Bikinis, sunglasses, 
and sunblock were at long last 
whipped out in the blindingly 
bright sun!

Surfing lessons were offered 
to everyone, too! A queue 
of people lined up and took 
the time to learn how to truly 

different instruments. Now we 
know who to get for the Christ-
mas party! The night capped 
off with serenading tunes and 
even more hearty laughter.

The activities were numer-
ous, more so the stories that 
were made and shared with 
new friends. Being sun-kissed 
and embraced by the waves 
of Baler proved to be a great 
bonding experience between 
colleagues who formerly 
simply saw each other as “that 
guy/girl from the office”. Our 
time spent in Baler felt fast but 
satisfying at the same time.

We were sad to leave, 
but happy we took out new 
friends.

Ivan Cano
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News/

I
n early June this year, 
the Country Managers 
for #TeamVJ/IC ac-

cepted the “All time high – July” 
challenge. We believe that chal-
lenging ourselves is one of the 
best way to pull together like a 
team, so we made it our mission 
to beat our previous All Time 
High monthly deposit record. 

It’s all about teamwork and 
working together towards a 
common goal! A lot of meet-
ings came about to plan for July 
and optimising all activities and 
mechanics amongst all involved. 
Retention, Campaigns, Develop-
ment, VIP, SEO, SEM, Affiliation, 
CS to name a few. Everyone did 
their part.

When July rolled around, we 
began to follow the graphs with 
increasing excitement. Every 
day we were just a little closer to 
hitting our target. When the last 
day of July finally arrived, it was 
a Monday that many of us spent 
on our toes. Could we set a new 
record? Now that would defi-
nitely be cause for celebration!

Peter Ekmark posted on the 
wiki, asking everyone to pitch 
into the team work. Did we do 
it? Yes, we did! We set a brand 
new All Time High record!

Peter said, “As always, it has 
been a team effort and again 
this proves that we need to work 
together to achieve new heights. 
The trend is your friend, so 
please keep it up and we will see 
new records being set this fall.” 

Not only did we set the record 
for deposits, we also set a new 
record in the number of active 
players. But it doesn’t stop 
there! We achieved our second 
highest monthly Net Gaming 
Revenue ever. And it still doesn’t 
stop there (I’m starting to sound 
like a TV-commercial over here). 
We significantly increased the 
number of First Time Depositors 
(FTDs) compared to June. This 
is a very important trend shift, 
since we want to significant-
ly increase our FTDs. Which 
brings us to our new challenge; 
A September to Remember. By 
the end of September, our goal 
is to break the record for ATH 

on FTDs. And not just any FTDs, 
but the ones who stay with us. 
I’m certain we can come togeth-
er to achieve this goal. 

Let’s not forget to mention 
our cousins at Aggregated Fun. 
They also recently broke their 
record for All Time High, one 
month before us. Maybe they’ll 
set July as a goal next year?

Peter again, “So, all in all our 
“All Time High July” initiative 
was a very successful one in-
deed! Well done everyone. And 
please, never forget, everything 
counts!” He called for a huge 
celebration, and in all our offices 
we got down to the funky disco 
beats of “Celebration” by Kool & 
The Gang.

When we all pull together, 
impossible is nothing!

Dream Team

Sophie Nohlberg
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Update/

Financial Update
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Financial Update

Source: Jackpotjoy plc Results to 30 June 2017, jackpotjoyplc.com
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Dune and Dusted
T

here may be better 
ways to spend a 
holiday than cover-

ing 237km across the Sahara 
Desert on foot, but this is 
exactly what I opted to do 
when I completed the 32nd 
Marathon des Sables. 

Commonly known as the 
MdS, it’s a self-sufficiency 
race, so I had to carry all 
food and kit that I needed 
for the entire 7 days. The 
only things supplied by the 
organisers are rationed wa-
ter and basic shelter- con-
sisting of a blanket held up 
with wooden poles, shared 
with 7 other participants! 
I consider myself an ex-
perienced ultra-marathon 
runner, but this event was 
like nothing I had under-

taken before. No amount of 
running across Ramla Bay 
in Gozo prepared me for 
crossing the endless sand 
dunes or for temperatures 
that reached 60°c. It was 
spectacular in its desolate 
beauty, but crossing it on 
foot was every bit as hard as 
you would imagine and then 
some.

It began with a baptism 
of fire as I ran into the alien 
landscape, scorched by the 
unrelenting sun for 30km 
with 7.5kg on my back. I was 
grateful to make the first 
finish line… and this was 
supposed to be the easy 
day! The 2nd stage was far 
harder, with soaring temper-
atures and ascents taking 
their toll on me physically 

No amount of 
running across 
Ramla Bay in Gozo 
prepared me for 
crossing the endless 
sand dunes or for 
temperatures that 
reached 60°c
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and mentally; doubts 
that I would finish 
began creeping into my 
mind for the first time. 
The tough technical terrain 
on Day 3 suited me more, 
and since I was starting 
to acclimatise to the heat 
and feeling physically OK, I 
decided to go hard from the 
start. The tactic led to my 
best day! Despite the high-
est recorded temperatures 
of the week and the tough-
est climbs, I fought off the 
demons from the previous 
day and finished feeling up-
beat and positive, but unfor-
tunately my feet had borne 
the brunt of my efforts and 
had been torn apart.

The ‘long day’ followed. 
Finish this and I knew I 
would complete the race, 
but 86km lay between me 
and that line. Due to the 
cuts, blisters and swelling, 
I could barely get my shoes 

on 
in the 
morning, 
and walking was agonising! 
Despite this, I took advan-
tage of the earlier start and 
pushed through the pain 
to run while it was cool-
er. Much of the day was a 
roller coaster of emotions 
as I tackled the distance 
over incessant sand. There 
were some phenomenal 
moments, plummeting down 
the side of sheer dunes, 
ascending a desert hill, or 
jebel, at sunset, and the 
complete silence of the de-
sert at night lit only by a full 
moon. There were also many 
hours of pain and despair as 
I trudged slowly onwards. It 

took me 
almost 20 

hours to 
complete, 

and I crawled 
into the shelter 

at about 4am, but 
I knew then that I 

would finish.

The final timed stage was 
42.2km- just a marathon in 
the desert to go! I was shat-
tered by this point, my feet 
were infected and as I had 
been eating about 2300cals 
and burning double this 
each day for a whole week, 
I was lacking energy. The 
knowledge that this was the 
last day meant a metaphor-
ical weight had been lifted 
from my shoulders, and 
since I’d now eaten all my 
food and jettisoned excess 
kit, a literal weight had 
also been lifted. I grit my 
teeth and set off at a run, 
matched my pace from day 
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1 and kept going through the 
midway point and beyond. It 
was only in the final stages 
that I started to struggle as I 
became dehydrated and my 
body started to give up, but 
I refused to stop and finally 
crossed the line! I claimed 
my finisher’s medal and 
staggered off to collapse in 
my bivouac, too emotionally 
and physically drained to 
celebrate.

It’s now been 4 months 
since my adventure and I’ve 
had plenty of time to reflect. 
I’m still disappointed with 
my performance in the race; 
finishing it was a huge ac-
complishment and was the 
culmination of a long, ardu-
ous journey of training and 
preparation but I know I can 
finish it far faster. I still ha-
ven’t decided what my next 
escapade will be as other 
races don’t capture the im-
agination in the same way. I 
left the desert saying never 
again, but as I feel I have un-
finished business waiting on 
those dunes (plus, I made a 
deal with a colleague from 
Skovde during the confer-
ence)! It appears that I’ll be 
going back to do it proper-
ly, but there are also some 
great races in Costa Rica, 
Sweden and Hong Kong that 
I have my eye on…

Jeff Mitchell 
VJ/IC Operations & Segmentation Specialist
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Rice Crispy Treats

T
his is one of those reci-
pes that has no right or 
wrong measurements, 

you can just eyeball it and make 
it the way you like it. Feel free to 
experiment!

If you prefer the treats to be 
more fudgy, just use less cereal 
or add more butter and marsh-
mallows- this is brilliant for the 
Nutella version!

For best results, use fresh 
marshmallows. Reduced-calorie 
diet spreads or margarine are not 
recommended, we want butter!

Feel free to get creative with 
your decorations, there is no 
right or wrong, you can get 
some great inspiration from the 
internet.

Add colour! You can make 
Minecraft creepers by adding 
green food colouring or dipping 
your squares in green candy 
melt and making the faces out of 
chocolate.

Ingredients

• Marshmallows- 1 or 2 packets depending on brand
• Butter– 100 grams
• Rice Krispies cereal- 500 to 700ml 

Directions

1. In a large saucepan, melt the butter over low heat. Add marsh 
 mallows and stir until completely melted. Remove from heat.
2. Add Rice Krispies cereal. Stir until well coated.
3. Using a buttered spatula or wax paper, evenly press the   
 mixture into a pan coated with cooking spray or covered with  
 baking paper. Set aside to cool. 
4. Cut into squares or other designs. 

Flavoured Treats

Nutella: Just add a few generous spoonfuls from a jar of Nutella 
according to your taste. Melt in with the butter and marshmallow 
mix before adding the cereal.

Peanuts: Add a jar of peanut butter and melt in with the butter 
and marshmallow mix before adding the cereal. Please note that 
you could benefit from adding more butter and marshmallows to 
this mix.

Other Flavours: Experiment and have fun! You can add any flavour 
you like, such as mint, coconut, or strawberry. The only limit is 
your own imagination!

Recipe/

Kari Caruana 
CRM Coordinator 
Vera&John
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